
MEDIA PACK 2015 
TheBanker.com is your definitive online 
source of information on banking and  
global finance

The Banker has navigated its way through 
89 years of banking coverage and strives  
to stimulate and inform, offering an 
unparalleled outlook on the global  
financial system.

The informed opinion, big name interviews 
and comprehensive analysis you would 
expect from The Banker is now combined 
with a host of interactive features powered 
by our unique banking industry database. 

As a result, TheBanker.com attracts a 
targeted, high-value audience, providing one 
of the most comprehensive and respected 
voices in the financial media.

The site has a registration policy which 
enables us to identify and understand  
our audience in even greater depth. This 
gives you the flexibility to target your  
prime audience and ensures you reach 
most influential decision makers in the 
financial world.

With over 80,000 registered users and 
around 85,000 monthly unique visitors 
from over 180 countries, we can help  
you reach the world’s leading CEOs,  
CFOs, CIOs, corporate treasurers and 
central bank governors.
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TheBanker.com’s news and analysis, 
informed opinion, big name interviews and 
industry data make it one of the most 
comprehensive and respected voices in the 
financial media. The Banker is essential 
reading for CEOs, CFOs, corporate 
treasurers and central bank governors.

EDITORIAL PROFILE
COMMENT: opinion pieces 
from The Banker’s editors and 
senior industry figures.

PROFILE: interviews with the 
biggest names in the banking 
industry and coverage of the 
latest finance deals.

BANKER DATA: exclusive 
rankings and banking trends 
generated from our extensive 
in-house database.

WORLD: in-depth country and 
regional coverage displaying 
the global reach and targeted 
nature of TheBanker.com.

MARKETS: analysis of the 
trends and developments in 
global financial markets. 
Interviews with decision-takers, 
dealmakers and the world’s key 
issuers.

BANKING: a comprehensive 
look at the technology, services 
and investment opportunities 
in retail, private and wholesale 
banking.

ISLAMIC FINANCE: examines 
the latest innovations in this 
rapidly maturing sector and 
analyses their impact on the 
wider financial community.

REGULATION AND POLICY: 
investigates how upcoming 
regulation will affect you.

TRANSACTION BANKING: 
discussions on cash 
management, securities 
services, trade finance, and FX 
and payments.

TECH AND TRADING: covers 
the key technologies that 
shape and support your 
business, and interviews CIOs 
about how they are using 
technology to increase 
efficiency and manage risk.

ANNUAL TOP 1000 WORLD 
BANK RANKINGS: every July 
The Banker ranks the world’s 
banks by Tier 1 capital, as well 
as by country, and is 
internationally recognised as 
the definitive guide to the 
soundness, strength and 
profitability of banks. 

The Top 1000 World Banks 
survey is the global benchmark 
for bank analysis and rankings, 
and should be considered 
essential to any international 
advertising campaign.

AWARDS: an established and 
respected range of awards, 
recognising the leading banks, 
personalities, deals and 
innovations.

WEB SECTIONS 
INCLUDE

80,000 REGISTERED USERS &  
OVER 88,000 UNIQUE USERS
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n Vice presidents 41%

n CEO / CFO / CIO 20%

n Heads of department 20%

n Other 19%

 REGISTERED USER 
JOB FUNCTION

% %

n  Banks/Financial services/ 
Institutional investors 47%

n Corporates 35%

n Regulatory/Associates/Researchers 14%

n Other 4%

 REGISTERED USER 
ORGANISATION TYPE

•  Trends in bank  
performance 

• Financial data on banks 
• Rankings 
• Coverage of and insight  

into major industry events 
•  Analysis of the globalisation  

of banks 
•  Financial modelling/ 

 Statistics 

•  Interviews and comment  
from leading figures 

• Project/ Trade finance 
• Awards 
• Outsourcing 
• Compliance 
• Commodity trading 
• Energy 
• Leasing/Asset finance 

 INTERESTS OF REGISTERED USERS

With 80,000 registered users and 
around 88,000 monthly unique 
visitors from more than 180 countries, 
we reach the world’s leading CEOs, 
CFOs, CIOs, vice presidents, corporate 
treasurers and central bank governors. 

TheBanker.com is also highly  
targeted to:

n  Decision makers in the  
area of banking technology

n Capital markets
n Issuers
n Regulators
n  Finance programmes (Universities)

READERSHIP 
(Jan 2014 - Dec 2014)

TheBanker.com is a fully paid for and 
registration based website. Your advertising 
creative is only viewed by individuals who 
have registered and subscribed to the site. 
This means we can fully qualify you are 
reaching your target audience.

REACH SENIOR FIGURES FROM  
OVER 180 COUNTRIES
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32%18%
50%

 REGISTERED USERS’ GEOGRAPHICAL DISTRIBUTION: 

Our rapidly expanding registration base comes from over 180 countries. 

Europe - 38%
Asia/Australasia - 32%

Americas - 18%
Africa & Middle east - 12%

TheBanker.com has the most global 
distribution of readers in the banking and 
finance arena.

With almost 90 years worth of history,  
The Banker is an extremely well established 
brand in the traditional financial locations. 
It is also hugely respected in the rapidly 
expanding emerging markets, with a very 
strong base of registered users from these 
locations.

Our global coverage and flexible targeting 
capabilities ensures that your ads reach  
the specific audience you need.

GEOGRAPHICAL REACH

 UNIQUE USERS’ GEOGRAPHICAL DISTRIBUTION:

27%35%
38%

On average the new website receives over 50,000 monthly unique visits, from over 180 countries. 

Europe - 29%
Americas - 35%

Australasia/Asia - 27%
Africa & Middle east - 9%

You can target your messages to a specific 
country or continent for a small surcharge. 
Ask one of our sales team to find out the 
availability of the region of your choice.

20% OF REGISTERED USERS 
ARE CEOS, CFOS AND CIOS



TheBanker.com media information 2015   |  5 

THE BANKER 
MULTIMEDIA APPROACH

   LEADERSHIP SERIES
A closed door roundtable debate 
hosted at the FT headquarters, 
involving a maximum of 7 key 
opinion formers and industry 
leaders invited to participate in a 
discussion on a specific subject.  A 
clear agenda will be outlined 
beforehand so as to allow the 
debate to be edited into individual 
topic chapters.

The discussion will be filmed by a 
professional team of producers.  
After recording, the debate is edited 
down to a 45 minute product that is 
then divided into individual five or 
six minute chapters, which enable 
viewers to easily and quickly access 
the information they need.  
The subsequent print issue of  
The Banker carries an independent 
write-up of the roundtable, with  
the article also available on 
thebanker.com

In today’s world there is a growing need 
for a multimedia approach that can 
deliver pertinent insight and analysis on 
the issues that are affecting the global 
financial community, in a way that fulfils 
their needs. The Banker has launched an 
exclusive and innovative media platform 
that combines the best elements of the 
print and on-line channels.

Through a series of roundtables  
(The Banker Leadership Series) or one-to-
one interviews (The Banker Masterclass) 
filmed exclusively for thebanker.com, we 
reach an audience of around 88,000 
unique users monthly. The Banker’s 
multimedia approach therefore offers you 
an ideal platform to showcase your brand 
in association with a leading FT brand.  
The format allows you to adjust your 
participation to perfectly meet your 
digital, thought leadership and brand 
perception requirements.

 MASTERCLASS
As an industry leader your firm will 
be interviewed by The Banker on a 
subject relating to the challenges 
and opportunities facing your 
particular business. A clear agenda 
will be outlined beforehand so as to 
allow for easy editing into individual 
topic chapters post recording.

The interview will be filmed by a 
professional team of producers.  
The interview will be edited down to 
an approximately 30 minute 
product which is then divided into 
individual chapters to allow viewers 
easy access to the information they 
need. The subsequent print issue of 
The Banker will carry an 
independent write-up of the 
interview with the article will also be 
available on thebanker.com 

INTERACTIVE MULTI-MEDIA PRODUCTS

 VIEW FROM
The Banker’s editorial team attend a 
number of key finance events 
throughout the year and the website 
provides a dedicated section to each 
event. These provide excellent 
sponsorship opportunities for 
targeting a specific market. 
Coverage includes related articles 
as well as exclusive video and audio 
interviews with leading figures at  
the event. We can also conduct 
interviews with you and include 
these on the page.

You will have exclusive branding on 
the “View From” page and it will be 
branded “sponsored by” or “in 
association with your brand” 
throughout. Each interview will be 
introduced as “sponsored by your 
brand”. You will also be able to host 
the footage on your own website 
and have full access to the content 
post event.

THEBANKER.COM - ENSURE YOU  
REACH YOUR KEY AUDIENCE
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TECHNICAL 
INFORMATION 

CAMPAIGN RATES:

FORMATS 

Please supply the banner adverts as a Jpeg and ensure 
the size is under 40kb.

THE BANKER.COM
 GBP per thousand impressions

Leaderboard £80
MPU £90
Ribbon  £80
Double MPU £100
Any guaranteed positions +10%

Geo-targeted position +10%

Average monthly impressions: 180,000

If you would like to target an individual section of our site 
or a specific geographical region then please ask our 
sales team about the various options.

LEADERBOARD 728X90 30K

TECHNICAL SPECIFICATIONS
Leaderboard  728x90
MPU 300x250
Double MPU  300x600
Ribbon 336x60

LEADERBOARD & MPU POSITIONS

TheBanker.com is a fully paid for and 
registration based website. Your advertising 
creative is viewed by individuals who have 
registered and subscribed to the site. This 
means we can fully qualify you are reaching 
your target audience.

MPU 
300X250 
30K

DOUBLE
MPU 
300X600 
30K

RIBBON 336X60

The Banker Magazine 
Number One Southwark Bridge 
London 
SE1 9HL 
United Kingdom 

www.thebanker.com
fax: +44 (0)20 7775 6420
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CONTACT US INTERNATIONAL SALES MANAGER
Adrian Northey 
Global Business Director,  
Institutional Finance, 
FT Financial Publishing 
+44 (0)20 7775 6333   
adrian.northey@ft.com

CAPITAL MARKETS & TRANSACTION BANKING  
James Newman
Associate Publisher    
+44 (0)20 7775 6332
james.newman@ft.com

ASIA AND AFRICA
Philip Church 
Head of Business Development 
Asia & Africa 
+44 (0)20 7775 6328   
philip.church@ft.com

CENTRAL EUROPE/CIS
Anton Paul 
Associate Publisher 
+44 (0)20 7775 6355   
anton.paul@ft.com

TECHNOLOGY

Andrew Campbell 
Associate Publisher
+44 (0)20 7775 6316   
andrew.campbell@ft.com

THE MIDDLE EAST 
Luke McGreevy 
Associate Publisher
+971 4391 4398   
luke.mcgreevy@ft.com

CENTRAL & SOUTH AMERICA, THE CARIBBEAN
Tanny Ribeiro 
Associate Publisher 
+351 918 669 188   
tanny.ribeiro@ft.com

The Banker Magazine 
Number One Southwark Bridge 
London 
SE1 9HL 
United Kingdom 

www.thebanker.com
fax: +44 (0)20 7775 6420


